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tively help to weather the storm, 
revitalize the economy, grow our 
business and come out as big 
winners,” she said.

Department of Commerce 
Secretary Gary Locke shares Al-
len’s vision in helping fast-track 
the economy through various 
means.

“The theme of this year’s event 
is a prime example of the Ameri-
can entrepreneurial spirit that 
will lead us to overcome the cur-
rent global economic challenges. 
Through these difficult economic 
times, the Department of Com-
merce and the Minority Busi-
ness Development Agency are 
committed to supporting Asian 
American and Pacific Islander 
businesses. Together we will 
meet the demands of our times 
and reinvigorate our economy,” 
Locke said in a written message.

Filipino-American business-
man Juanito Dakis, looks forward 
to this annual business confer-
ence with such fervor.

“I have been participating for 
the past four to five years and I 
am very happy with the quality of 
people I meet and the business 
partnerships that I get to cultivate 
with existing and prospective cli-
ents,” Dakis, director at X Green 
Energy told the Asian Journal.

Dakis, formerly a restaurateur 
in the San Francisco Bay Area, is 
now involved with a green power 
consultancy firm.

New York State Governor Da-
vid Paterson in a written mes-
sage to conference participants 
lauded USPAACC for serving a 
thriving business community.

“This annual conference con-
tinues to provide a forum that 
brings together leaders whose 
diverse experience and common 
cultural background will foster 
new prospects for your commu-
nity in the future,” Paterson said.

Opportunities abound
The conference showed busi-

nesses how to thrive even during 
economic downturns, how to get 

(and do) business in the Obama 
Administration’s “green” en-
ergy movement, and how to win 
a piece of the $787 billion Eco-
nomic Stimulus package.

Over 40 Fortune 500 Corpo-
rations and 16 Asian American 
Business Enterprises (ABEs) par-
ticipated at CelebrAsian ’09 while 
more than 100 Asian American-
owned businesses were rep-
resented alongside 600 Asian 
American suppliers and business 
owners during the three-day 
Conference.

“We are honored by the di-
verse roster of Fortune 500 Cor-
porations who once again sup-
ported our flagship event,” Allen 
added. “We thank our corporate 
partners who have worked with 
us for many years now—for their 
generosity and steadfast commit-
ment to helping Asian American 
and other minority businesses to 
succeed in today’s dynamic mar-
ketplace.”

Allen noted that USPAACC 
Education Foundation also works 
closely with the Federal, State 
and Local government agencies, 
ABEs and other national minor-
ity business organizations, such 
as the US Hispanic Chamber of 
Commerce, to form a far-reach-
ing network of strategic resourc-
es for small and minority busi-
nesses nationwide.

USPAACC Education Founda-
tion has established a network of 
12,000 Asian American business-
es through its Regional Chapters 
in Northern and Southern Cali-
fornia, New York, Texas, Illinois, 
Georgia, and Washington, DC-
Maryland-Virginia in the Nation-
al Capital Area.

CelebrAsian—the oldest and 
largest pan Asian American busi-
ness opportunity conference 
in the United States—connects 
hundreds of top-caliber Asian 
American suppliers and business 
owners with buyers from Fortune 
500 corporations, the Federal, 
State and Local government, and 
the small and minority business 

Turning the economic crisis into opportunities
community, through pre-sched-
uled one-on-one matchmaking 
business meetings, informative 
summits, workshops, and net-
working events.

75% Average Growth
Over a billion in sales were 

generated by 50 Asian American 
Businesses in 2008, with indi-
vidual companies generating as 
much as 400 percent growth rate 
within a three-year period.

The revenues and growth rates 
were cumulated at the final rank-
ing of USPAACC Education Foun-
dation’s “Fast 50 Asian American 
Businesses,” and were officially 
revealed during the Excellence 
Awards Gala Dinner.

“The robust growth shown 
by Asian American-owned busi-
nesses—a rare feat in these eco-
nomic times—is a proud testa-
ment to the enduring quality of 
Asian Americans who, through 
innovation, hard work and inge-
nuity, remain at the forefront as 
engines of growth in our national 
economy,” said Allen.

To qualify for the ranking, 
companies must be owned by 
one or more Asian Americans (at 
least 51% ownership), among 
other eligibility criteria. Based 
on percentage revenue growth 
over three years, selection was 
determined through direct appli-
cations and nominations.

“These companies’ growth is a 
sheer testament to the resiliency 
of the Asian American entre-
preneur. But for every one suc-
cessful business, there are ten 

others who are failing. There are 
Asian-owned businesses that are 
met with roadblocks such as lan-
guage barriers and cultural dif-
ferences. This is where we come 
in. We kick the doors open with 
our high heels,” Allen said as she 
congratulated the 50 businesses 
who made it to the list this year.

Finalists were independently 
verified by the New York-based 
accounting and consulting firm 
of Holtz Rubenstein Reminick 
LLP.

Wells Fargo honors three 
Asian businesses

Wells Fargo Asian Business 
Services announced during the 
conference that it has reached 
its 10-year goal to lend $3 bil-
lion to Asian business owners 
nationwide—three years ahead 
of schedule.

The goal was established at the 
program’s inception in 2002. The 
company also announced they 
have expanded the goal to $5 
billion by the end of 2013. Wells 
Fargo’s Asian Business Services 
program works closely with key 
community alliances to provide 
education and outreach to Asian 
businesses.

“Wells Fargo is proud to cel-
ebrate the success of the Asian 
business community,” said Pat-
rick Yalung, regional president 
for the company’s Washington 
region and national spokesper-
son for Wells Fargo’s Asian Busi-
ness Services. “This Wells Fargo 
milestone is a testament to the 
contributions and success of 
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Asian American business owners 
in their communities.”

Wells Fargo and USPAACC-EF 
also recognized three Asian busi-
ness owners with the 6th Annual 
USPAACC-EF/Wells Fargo Asian 
Business Leadership Award with 
each winner receiving a $5,000 
cash prize and trophy.

The winners were selected 
from a nationwide pool of ap-
plicants and evaluated based on 
their business vision, success 
and community contributions. 
This year’s winners are: Topline 

Products Company Inc., based in 
Wayne, NJ; Lori S. C. Yokoyama 
& Associates P.C., based in Chi-
cago and AppleSeed Montessori 
Inc., based in Sunnyvale, CA

“The winners of this year’s 
Asian Business Leadership award 
exemplify the spirit of the award,” 
said Yalung. “These businesses 
provide different types of prod-
ucts and services and represent 
the wide range of contributions 
Asian business owners make to 
the US economy.” (Momar G. 
Visaya)

information about their sexual history. The study also pointed out that 
many government agencies and health care providers don’t perceive 
Asians and Pacific Islanders, especially women, as being at risk for HIV, 
and most A&PIs don’t learn of their HIV status until they are already 
very sick, or though mandatory screening.

APAIT executive director Jury Candelario said the goal of the Banyan 
Tree Project is to reduce HIV-related stigma and discrimination in A&PI 
communities that delays or prevents access to critical HIV prevention 
and care services. “HIV/AIDS continues to spread in communities of 
color, including Asians and Pacific Islanders,” Candilario said. “Among 
the A&PIs as a population, AIDS diagnoses increased by 34 per cent 
from 1999 to 2003 in the United States; the only statistically significant 
increases in HIV/AIDS diagnoses among all racial groups in the US, 
with the A&PI women having the largest increase of all.”

The Banyan Tree Project is a national social marketing campaign 
to stop HIV/AIDS-related stigma in API communities. Throughout the 
year, organizations and individuals all over the country get the word 
out about HIV/AIDS and HIV/AIDS-related stigma affect APIs, through 
speakers’ panels, conferences, television ads, news articles, and many 
other methods. It is made possible with generous support from the US 
Centers for Disease Control and Prevention. 

Banyan Tree Project honors 
supporters at its 5th HIV/

AIDS Awareness Day
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