
C HOWKING, the 
Philippines’ leading 
Oriental fastfood 

chain, recently launched a 
new campaign showcasing 
its value menu selections.

“We aggressively rolled 
out our 2.99 for 2009 
Campaign early this year…in 
response to the needs of 
our market. We want to 
show our customers that 
we’re with them in these 
difficult times. This is why we 
are offering all these great 
choices at incredibly low 
prices. I mean, where can 
you get a Longanisa Meal or a Chicken 
Meal for just $2.99?” said Andrew Quemuel, 
Chowking-US Operations Manager.

 Another great thing is that Chowking also 
offers a wide variety of tempting items for 
breakfast, lunch, merienda and dinner—from 
its signature noodle soups, dimsum, rice meals, 
merienda as well as shakes and halo-halo.

 Seasonal products are also introduced 
on a monthly basis so that customers will 

always find something new and 
exciting at Chowking. “New 
on the menu are the Seafood 
Meals, the Lumpia Especial 
(Fresh Spring Roll) and the 
Szechuan Crunchy Chicken,” 
said Mr. Quemuel.

 “But what has been 
gaining real popularity among 
our customers is our new 
Salo-Salo Set Meals. These 
are meal combinations 
that are good for 4 to 6 
persons. Perfect for sharing 
with friends or family!” he 
explained.

 To enjoy these delicious 
Chowking specials, visit any of its 16 locations 
in California and Nevada . In the Los Angeles 
County, outlets are in Carson/Phone (310) 835-
7100, South St.-Cerritos/Phone (562) 924-5096, 
Norwalk Blvd.-Cerritos/Phone (562) 207-9505, 
Eagle Rock/Phone (323) 254-4566, North Hills/
Phone (818) 830-0602, Panorama/Phone (818) 
988-8374, Puente Hills Mall/Phone (626) 363-
1977 and West Covina/Phone (626) 810-4511.
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Incredible Values
this year at Chowking

A jolly surprise from
Sarah Geronimo

F
ans of Jollilbee 
endorser Sarah 
Geronimo whipped 
out their mobile 
phones and 

cameras as soon as she entered 
the Jollibee stores waving and 
smiling a the crowd. After getting 
a big welcome from the Jollibee 
mascot, the pop star gamely 
posed for pictures with fans. 
Despite 
her busy 
schedule the 
pop princess 
took the time 
to drop by 
Jollibee San 
Francisco, 
Jollibee 
San Bruno, 
Jollibee 
Vallejo and 
the newly 
opened 

Jollibee Stockton to do series of 
promotion for her concert entitled 
The Next One together with 
equally talented Billy Crawford, 
Mark Bautista and Charlie Green.

Sarah’s warmth continued to 
charm everyone as she signed her 
autograph on souvenir photos 
especially provided to lucky 
Jollibee patrons.
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 The group’s visit at Jollibee Vallejo.

One of the lucky Jollibee winners posed with Sarah, Billy, Mark, Charlie and of course, Jollibee.

The management team of Jollilbee Stockton headed by Caloy Iliscupidez (center) took a short break to pose 
with Jollibee guest celebrities.


