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CHOWKING’S crunchy, 
juicy, delicious Manda-
rin Chicken has always 

been a customer favorite, but 
now we’ve made it even more ex-
citing with a dusting of Szechuan 
spices!

 Just a bite of our new Szechuan 
Crunchy Chicken is an explosion 
of flavors – from exotic oriental 
herbs to fiery chili peppers.

 Seasonal products such as 
the Szechuan Chicken are intro-
duced on a monthly basis so that 
customers will always find some-
thing interesting at Chowking. 
“Other new items on the menu 

WHO says you can’t have great 
food at great value? Max’s Pu-
ente Hills Mall recently launched 

a Stimulus Plan that’s sure to stimulate your 
taste buds!

The plan features a variety of meal op-
tions so full of value that customers will 
truly appreciate. “We are very responsive 
to our market. These days, people are look-
ing for real value...so we came up with our 
Stimulus Plan,” said Liza Abraham, Max’s 
Puente Hills Operations Manager.

“The number one item on our Stimulus 
Plan is our Power Lunch. This is tailored for 
busy people who are looking for a quick bite. 
At $6.95, it’s truly a complete meal, consist-
ing of an entree, a choice of soup, salad or 
appetizer, plus dessert and soda. Isn’t that 
an incredible value?” Abraham added.

Indeed, these creations from the restau-
rant’s in-house Chef are by no means ordi-
nary. Value Menu items range from Max’s 
famous Chicken to seafood favorites such as 
Tilapia, Mahi-Mahi, Salmon and Shrimp.

“We also have our Personal-Size Surf and 
Turf Specials consisting of Angus Sirloin 
Steak with choice of Shrimp or Calamari for 

only $9.95,” added Ms. Abraham.
Finally, Max’s also offers great Family 

Value Meal options. According to Ms. Abra-
ham, “A whole Max’s Chicken is only $9.95 

when you order it To Go, instead of the 
regular price of $12.50. Plus you can add a 
side of Pancit Bihon or Lumpiang Shanghai 
for just 3.95 per order. So there’s no reason 
why you and your family can enjoy a deli-
cious Max’s treat at home!”

Since it opened six months ago, Max’s 
Puente Hills has been gaining a reputation 
as the dining and entertainment showcase 
of Southern California .

The restaurant’s elegant interiors, excel-
lent service and exceptional food quality 
have set it apart from other Filipino restau-
rants.

It also has spacious function rooms, as 
well as an outdoor patio for parties, events, 
business meetings and other gatherings. 
Set Party Packages are also available to suit 
any budget. “Inquiries about party or event 
bookings are always welcome. We can cus-
tomize any package to meet our customer’s 
needs,” said Ms. Abraham.

Max’s of Manila at the Puente Hills Mall 
is located at 1600 S. Azusa Avenue , City of 
Industry , CA 91740 . Phone: 626-363-1766. 
For more information, visit their website:
www.maxspuentehills.com 
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Filipinos are everywhere in America – from the East to the West 
coast. However, as the second largest Asian American community in 
America, we still have to empower ourselves to become more visible in 
the political mainstream. Unknown to us, fellow FilAms are making 
a difference across the US – as appointed and elected leaders in their 
respective areas. The Asian Journal Leaders’ Digest aims to present 
to readers these leaders who have made – and continually making a 
difference for the Filipino American community.

A F E W 
m o n t h s 
ago, Filipi-

no American Shay-
lene Iseri-Carval-
ho was elected as 
Kauai County Pros-
ecuting Attorney, 
becoming the first 
female prosecutor 
in Hawaii’s history. 
In an interview 
with KGMB9 News, 
Iseri-Carvalho was 
asked to comment 
on the honor of having the new 
title.  “It’s very exciting to learn 
that I’m the first female Hawai-
ian prosecutor. I learned about 
it after I got elected. It wasn’t 
something I knew about prior 
to getting elected,” she said.

Shaylene Iseri-Carvalho 
graduated from the University 
of Colorado and UH William 
S. Richardson School of Law. 
She has been practicing law 
for 20 years, since 1989. In 
1999, she was nominated for 
judgeship. She was the Public 
Defender for Kauai and Maui, 
before being elected for the 
first-time to public office in 
2004. Having ousted incum-
bent Joe Munechika, Shaylene 
became the only newcomer 
in the seven-member county 
council.

After a diverse and valuable 
experience as a councilmember 
for almost four years, Isera-Car-
valho chose to leave the County 
Council and ran unopposed to 
become the new County Pros-
ecuting Attorney. Explaining 
her move in an interview, she 
said, “It had always been my 
passion to do litigation, to be 

in the courtroom 
setting. My ex-
perience over at 
the Kauai County 
Council has re-
ally allowed me 
to see things at 
a much broader 
perspective than 
just looking at 
law in and of it-
self. Based on 
these experi-
ences, we have 
developed a con-

cept and vision of what our of-
fice of the Prosecuting Attorney 
should be about. That concept 
is the guiding principle of Pono 
Kaulike- Equal Right and Jus-
tice for all.”

Born and raised on Kauai, 
Shaylene comes from a family 
of ten. She is married and the 
proud mother of two children. 
For her outstanding work in 
government, Iseri-Carvalho

was among a selected group 
of Hawaii’s Filpino American 
elected officials honored by the 
National Federation of Filipino 
American Associations (NaF-
FAA) last Aug 2008. The NaF-
FAA is a national, non-partisan 
organization comprised of 12 
regional chapters that repre-
sent more than 500 Filipino-
American organizations across 
the US and the Pacific Basin.

Kauai’s Prosecuting Attor-
ney said her office will have a 
“grassroots approach to being 
a problem solver instead of 
being a case processor, which 
is what the traditional roots of 
a Prosecutor had been in the 
past.” n

Shaylene Iseri-Carvalho
First Female Hawaii Prosecutor
Elected Twice to the Kauai County Council
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Max’s Puente Hills introduces exciting stimulus plan

new detailing a step further with 
the addition of some military-in-
spired epaulets.  

Don’t fall short. Shorts are 
the must have, versatile item for 
spring.  Sophisticated flat front 
shorts from American Living take 
on an elegant flair when paired 
with men’s dressier sportswear. 
For Young Men, shorts are edg-
ier; Arizona offers a wide range 
of new lengths and cuts. While 
traditional preppy patterns are 
prevalent, denim dominates with 
updated twists of casual destruc-
tion and rolled hems.

Pattern recognition is key this 
season with a fresh modern take 
on plaid for both tops and bot-
toms. Strong, repeat geomet-
rics as well as bold florals and 
patchworks enhance the pat-
tern selection.  Check out the 
Whitetag line for some real state-
ment pieces!

It’s OK to be narrow minded 
this Spring with slim, body con-
scious styling that is carried 
through from casual  Le Tigre 
sportswear to deeply gorged 
blazers and suits for men found 
in both Stafford and J. Ferrar 
lines. Give a new touch to texture 
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The spice of life in every bite with 
Chowking’s new Szechuan Crunchy Chicken

with updated seersuckers, dob-
bies and refreshing linens.  

Pile on the layers – even for 
spring.  No Men’s or Young 
Men’s look is complete without 
at least three light layers which 
can easily be added or peeled off 
to accommodate the extremes 
of the season.  Arizona offers an 
array of styles and colors for this 
style statement!

For a quick glimpse at all the 
items listed above, take a look at 
our online photo gallery: 

http://newsroom.mbooth.com/
JCPenney/LookBooks/main.php
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Step into sensational style this…

are the Lumpia Especial (Fresh 
Spring Roll) and the Seafood 
Meals in addition to the Szech-
uan Crunchy Chicken,” said An-
drew Quemuel, Chowking-US 
Operations Manager.

 “But what has been gaining 
real popularity among our cus-
tomers is our new Salo-Salo Set 
Meals. These are meal combi-
nations that are good for 4 to 6 
persons. Perfect for sharing with 
friends or family!” he explained.

 Recently, Chowking also 
launched its value menu selec-
tions. According to Mr. Quem-
uel, “We aggressively rolled out 

our 2.99 for 2009 
Campaign early this 
year…in response to 
the needs of our mar-
ket. We want to show 
our customers that 
we’re with them in 
these difficult times. 
This is why we are of-
fering all these great 
choices at incredibly 
low prices. I mean, 
where can you get a 
Breakfast Meal or a 
Chicken Meal for just 
$2.99?”

 Chowking also offers a wide variety of tempting items for 
breakfast, lunch, merienda and 
dinner – from our signature noo-
dle soups, dimsum, rice meals, 
merienda to shakes and halo-
halo.

 To enjoy these delicious 
Chowking specials, visit any of 
our 16 locations in California 
and Nevada . In the Los Angeles 
County, outlets are in Carson/
Phone (310) 835-7100, South St.-
Cerritos/Phone (562) 924-5096, 
Norwalk Blvd.-Cerritos/Phone 
(562) 207-9505, Eagle Rock/
Phone (323) 254-4566, North 
Hills/Phone (818) 830-0602, Pan-
orama/Phone (818) 988-8374, 
Puente Hills Mall/Phone (626) 
363-1977 and West Covina/
Phone (626) 810-4511.
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