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Atty. Michael Gurfinkel

Immigration Corner

THE UNSTOPPABLE POP PRINCESS SHINES ON CITIZEN PINOY THIS SUNDAY!   One of the biggest names in Philippine entertainment – “Pop 
Princess” Sarah Geronimo (2nd from right) joins “attorney-to-the-stars” Michael J. Gurfinkel (right) for an entertaining and informative encore 
episode. Sarah’s parents, Delfin (left) and Divina (2nd from left) also take part in the lively discussion as they talk about how they got their 
US visas.  The most popular immigration program on television – Citizen Pinoy – airs this Sunday, at 5:40 pm (PST) with a replay on Tuesday, 
at 11:35 pm (PST) on TFC. Citizen Pinoy also airs on ANC-US every Sunday at 12 midnight with replays on Sunday at 8 am and Thursday at 7 pm, 

(Part 3)

IN previous articles, I dis-
cussed some items or sug-
gestions that could possibly 

increase your chances of obtain-
ing a visa, avoiding a refusal, or 
overcoming a refusal.  Here are 
some more pointers: 

Retain copies of the refusal and 
any affidavits you’ve signed. 

I have had many people come 
to me, crying that their visa was 
refused.  When I asked them for 
a copy of the refusal or sworn 
statement, they say that, “I was so 
upset, that I tore up all the paper-
work and threw it into the Pasig 
River.”  Therefore they do not 
have a copy of any documentation 
relating to the refusal.  Obviously, 
it is difficult to evaluate whether a 
person could possibly overcome 
the refusal, if they threw out or 
destroyed all the paper work.

Under the FAM, consuls do 
provide people with written no-
tice of the grounds or reasons 
for the visa refusal.  In addition, 
an applicants’ sworn statement 

What to do if your visa 
is refused/denied

is  “deemed releasable to an 
applicant as they constitute the 
applicant’s original source docu-
ments.”  In other words, if you sign 
a confession or sworn statement, 
you should be given a copy of 
that sworn statement, which you 
must keep. 

It is up to you to establish your 
eligibility for the visa. 

 As a visa applicant, it is your 
burden to establish eligibility for 
the immigration benefit you are 
applying for.  If you are not able 
to properly present, package, or 
document your eligibility, you 
run the risk of having the visa 
refused.  However, in my experi-
ence, consuls are fair, reasonable, 
and open minded and would 
normally grant the visa, if you are 
able to properly prove, document, 
and establish that you have met 
all legal requirements.  And even 
after a refusal, you still have the 
chance to prove eligibility.  As the 
FAM states, “If a visa is refused, 
and the applicant within one year 
from the date of the refusal ad-
duces [presents] further evidence 
tending to overcome the ground of 
ineligibility on which the refusal 
was based, the case shall be re-
considered.”  Therefore, not only 
are the consuls willing to take a 

“second look” at a refusal, but 
the FAM also states that the case 
“shall be reconsidered,” so long 
as you present proper evidence 
and documentation establishing 
eligibility. 

That is why it is so important 
that if your visa is refused, you 
seek the advice of a reputable 
attorney, who can evaluate your 
case, and advise if there is “hope” 
in overcoming the refusal, and 
assisting you in presenting your 
case to the consuls for reconsid-
eration. 

***
Michael J. Gurfinkel is licensed, and an 

active member of the State Bar of California 
and New York. All immigration services are 
provided by, or under the supervision of, an 
active member of the State Bar of California. 
Each case is different. 

WEBSITE: www.gurfinkel.com
Call Toll Free to schedule a consultation for 

anywhere in the US: 1- (866)—GURFINKEL
Four offices to serve you: LOS ANGELES · 

SAN FRANCISCO · NEW YORK · PHILIPPINES
***

The information contained herein (including 
testimonials, “Success Stories,” endorsements 
and re-enactments) is of a general nature, 
and is not intended to apply to any particular 
case, and does not constitute a prediction, 
warranty, guarantee or legal advice regarding the 
outcome of your legal matter. No attorney-client 
relationship is, or shall be, established with any 
reader. � (Advertising Supplement)

Monette Adeva Maglaya

IMMIGRANT LIVING:
101 AND BEYOND 

WHEN no one else 
will blow your horn 
for you, however, 

you have to do it yourself. When 
you’re in business just trying to 
survive during these challeng-
ing times, now seems to be a 
good time as any to take the 
initiative yourself. Particularly 
when you are an entrepreneur-
ial immigrant growing a busi-
ness which is dependent on its 
visibility to generate sales and 
revenue for its survival, it is a 
good idea to toot your horn to 
attract the attention of potential 
customers or, at the very least, 
hold your current client base. 
This is, perhaps, one exception 
to the beatitude that the meek 
shall inherit the earth. 

Climb atop a hill, step on a 
dais, rise above the crowd, toot 
your horn, bang your drums and 
grab their attention. The upside 
of thinking outside of the box 
when everyone else seems to 
be pulling back, is that there is 
fewer message competition and 
you are more than likely to suc-
ceed in calling attention to your 
product or service. You will get 
that all important “mind share”  
that many big advertisers pay 
millions of dollars just to grab.

Publicity and advertising go 
hand in hand. Some claim that 
the best advertising is publicity 
because it is perceived to be 
objective and without vested in-
terest on the part of a third party 
endorser. Often, publicity costs 
you nearly nothing. Experts be-
lieve that if your name is in the 
news, then it builds awareness 
among your intended targets 
about your business. Some even 
claim that publicity, whether 
good or bad, is still publicity 
and gets your name on top of 
the heap. However, bad publicity 
can wreck a small immigrant en-
terprise. The big companies can 
hire public relations outfits that 
can do damage control but not a 
fledgling, two-bit business that 

The time is now to 
toot your horn

has barely taken off the ground. 
It is far better to get the positive 
kind of publicity that will attract 
a horde of customers beating 
down your doorstep.

 Small businesses are some-
what intimidated by the pro-
cess of generating attention 
and awareness of their product 
or service through the media. 
Some camera-shy ones of the 
shrinking violet variety would 
rather die than call attention to 
themselves and the business. 
However, if you want the busi-
ness to succeed, you must be the 
unabashed, even shameless and 
brazen, number one promoter of 
your product or service. Yours 
may be the best product or ser-
vice around but if no one knows 
about it, then your endeavor 
is  unlikely to even take off the 
ground.

To generate publicity, you 
need something slightly  differ-
ent to say about your product or 
service. You must know which 
of the various media reach your 
intended target market and  you 
must package the message and 
visuals in the acceptable format 
and send it to the right person 
within the media organization 
and then you have to persistently 
follow up to make sure that your 
message is heard loud and clear. 
You can do this periodically 
while finetuning the message 
that you want from time to time 
as your business evolves and as 
you build contacts that can help 
you build awareness that gets 
people to buy your product or 
service. The editorial and the 
marketing departments of media 
companies are separate in the 
big mainstream media compa-
nies. However, you should know 
that in some free publications 
that depend solely on advertis-
ing for their revenue, you may 
be asked to advertise first before 
you can get any advertorial or 
publicity for free or as part of the 
advertising package. See if this is 

something that can work for you 
in the long run.

Publicity may come out as 
the desired result if you submit 
something in writing in the 
format and the language that 
media companies are schooled 
in or what is commonly referred 
to as a press release. You can 
hire a professional to do this for 
you on a regular basis, and if 
sustained over a period of time, 
can establish your niche in the 
market place as the source for a 
particular product or the num-
ber one provider of a specific 
service.

Maintaining good public re-
lations is not only for big com-
panies that can afford to hire 
professionals in the field. It is 
also for small businesses who 
can generate the publicity that 
they need by issuing periodic 
press releases, a press kit or by 
sponsoring an event that will 
call people’s attention to your 
product or service.

The internet has a resource 
that you can tap into at www.
free-publicity.com which can 
give you further information on 
publicity and promotional tips.

Remember that this is one 
aspect of the business that you 
can, of course, pay someone to 
do but no one can be as eloquent 
or as passionate as you in tooting 
your own horn. If you have a bit 
of show business in your blood, 
this can be right along your alley. 
However, if you are petrified to 
do this as a lot of people are, then 
remove your personality from 
the business image, get a profes-
sional spokesperson or a mascot  
but the important thing is to get 
the business name and its prod-
ucts or service out there. 

* * *
Nota Bene: To ask questions, send feedback 
and requests as well as to inquire about 
advertising in any or all of the 6 print editions 
of Asian Journal in California, Nevada and New 
York/New Jersey and/or advertising in the 
Print Edition Online of Asian Journal, e-mail  
monette.maglaya@asianjournalinc.com.

“Get someone else to blow your horn 
	 and the sound will carry twice as far.”
					     —Will Rogers

TH E R E 
were con-
certs and 

there are concert 
artists but there 
never was one live 
entertainment of 
galactic proportion 
(when it comes to 
its concept, cast 
and production) 
than the up-com-
ing DIVAS4DIVAS 
Concert heading 
our way on Sat-
urday, March 21, 
2009 at 8:00 PM at the Boardwalk Hall 
of Atlantic City.

Once in a lifetime comes an irresistible entertain-
ment package that may initially sound impossible to 
imagine and too ambitious to even conceive… but 
gathering together the Philippine entertainment 
ace female singers: the Pop Diva Kuh Ledesma, 
the Divine Diva Zsa Zsa Padilla, the Concert Queen 
Pops Fernandez and the Asian Songbird Regine 
Velasquez, was a phenomenal project incredibly 
realized.

Touted not only for its powerful cast and well-
chosen numbers that make up its repertoire, the 
lavishly conceptualized costumes are also something 
to die for. Glamorously designed and painstakingly 
executed with the four DIVA’s distinct silhouettes and 
sultry appeals particularly taken into consideration, 
the concert exclusive costumes are chic, feminine, 
and sophisticatedly seductive yet with the mesmer-
izing appeal and muted luxury aesthetically stamped 
in each every piece. Suffice it to say that the couture 
collection is but visually inspiring as it is high-class 
that mirrors fine taste and fascination for elegance… 
without any intention of stealing the show from the 
actual performers. 

As if Kuh, Zsa Zsa, Pops and Regine, collectively 
the four DIVAS, aren’t enough to hold the crowd and 
an “all-rose” cast would seem unappealing without 
a “thorn” to break the monotony, the ladies’ unani-
mous choice to be with them on stage is none but 
just one personality… someone who’s more than 
able to quantify their feminine pulchritude – Gabby 
Concepcion, no less! After almost a decade-long 
of self-imposed hiatus in the West Coast, (North 
California) debonair screen idol and the uncontested 
male version of that “face that refreshes,” Gabby 
Concepcion returns to the entertainment arena 
with a “vengeance.” ‘Though having mellowed 
noticeably, Gabby has neither shed off nor lost that 
boy-next-door-appeal and gentlemanly image he 
was distinctly known for. And besides, the handsome 
guy can sing… yes, he really could!

Come and watch the most awaited show touted to 
be the biggest show to hit this part of North America 
and enjoy the fascinating voices of the four DIVAS 

as they usher in a million and one memories (when 
they dish out nostalgic songs) and that will make 
you succumb to a romantic interlude (when they 
sing your favorite lovesong)… and what better way 
to relive the past and vividly reminisce every single 
memory than through the songs that would instantly 
hook us up with the events that were… the memories 
you cherished… and that special someone who have 
touched your life. Witness a grandiose event full of 
melodious audio (a diversity of music) and fascinat-
ing visuals (multiple costume changes) when the 
Philippines top exponents of music collectively per-
form and entertain you in one stage in an evening of 
fun and ethereal bliss. Be part of the DIVAS 4 DIVAS 
show when they perform with Gabby Concepcion, 
Philippine cinema’s come-backing matinee idol of 
the 90’s, as their special guest.

Be there and witness for yourself another histori-
cal event as the DIVAS 4 DIVAS magic unfolds before 
your very eyes when MPG Global Productions, LLC 
brings to fore this entertainment package at the 
Boardwalk Hall in Atlantic City on Saturday, March 
21, 2009 at 8:00 PM. 

Tickets are still on sale and priced at: $68.00, 
$88.00, $108.00, $128.00, and $150.00 for VIP Sec-
tion. For online tickets: www.ticketmaster.com or 
Tiketanonline.com or call the Boardwalk Box Office 
at 1-800-736-1420. 

Partial list of sponsors (as of press time) include 
Western Union, FDG Consulting Firm, Pilipino Iha-
wan, Kalesa House of Grill, Harrah’s of Atlantic City, 
Perlas Ng Silangan and Asian Journal. For additional 
details, information and inquiries, please contact: 
MPG_Productions@yahoo.com and login at www.
mpgglobalproductions.com or call Carousel Pinoy 
Entertainment at 201.886.1705 or login at www.
carouselpinoy.com and www.pinoyticket.com.

For sponsorship, reservations and ticket in-
formation, please call: Bing: 732.533.8880, 
732.668.8892, 732.257.4560, & 732.447.8678/ 
Terry: 201.886.1705,/ Amy: 201.253.9405, /Nel: 
917.691.2335 & 718.779.2991 / Ching: 917.294.6783, 
/ Mon: 914.498.2510, / Paul: 732.221.5795/ Baby: 
917.916.6770, / Girlie: 703.304.0547 & 703.922.5441 
/ and Bobby: 201.239.5803, 201.390.4983 & 
201.239.7744 /and Oscar: 201.281.3561. n

The excitement builds up as…

DIVAS 4 DIVAS Concert   in Atlantic City Draws Closer  
by Bobby T. Yalong


