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“battle for number 1” because most boxing pundits 
believe that the winner would most likely face off 
against Pacquiao at the end of the year.

Vice President and Matchmaker of Golden Boy 
Promotions Eric Gomez said that there’s a very 
high likelihood that the winner of the match will 
face Pacquiao.

“I’d have to say very good,” said Gomez. “Pac-
quiao is in a position right now, and he’s earned it, 
to choose whoever he wants to fight.”

Marquez and Mayweather Jr. both know the impli-
cations of a possible future bout with Pacquiao.

Pacquiao has ducked a third fight with Marquez 
for the past year. 

The 35-year-old Marquez said it’s the reason why 
he took the fight with Mayweather Jr.

“It’s another part of motivation for me,” said Mar-
quez, who fought Pacquiao to a draw in their first 
bout and dropped a narrow split decision in 2008. 
“When Golden Boy told me, ‘do you want to fight 
Floyd?’ Yes. I want to fight with Floyd. ‘And now tell 
me if you win this fight then maybe you fight with 

Manny.’ It’s another motivation for me.”
Mayweather Jr. said Pacquiao is a good fighter 

but that’s not his primary motivation from coming 
out of retirement. 

He said that he just wants to stay undefeated and 
fight the best. 

“I don’t have to chase no fighter,” said the 32-
year-old Mayweather Jr., who is coming off a nearly 
two-year retirement from boxing. “We all know that 
when fighters face Floyd Mayweather they make 
their biggest paydays. I’m not here to chase fight-
ers I’m not here for bragging rights. I’m here to just 
come to this sport and to put some extras on and 
solidify my legacy and pound for pound [legacy]…of 
course, I’m going down in the history as one of the 
bests but I want to put a little bit of extras on.”

No matter who wins the July 18 clash between 
Mayweather Jr. and Marquez, expect Pacquiao to 
be waiting in the wings.

Tickets for the July 18 Mayweather Jr. and Mar-
quez bout will be on sale on Friday, May 22. Tickets 
will be available in all ticketmaster locations. n

Mayweather and Marquez to battle for right to fight…

The senator noted that Las Ve-
gas has over 10 million square feet 
of convention space, nearly 2,000 
restaurants, 140,000 rooms, with 
13,000 more scheduled to open 
this year.  

“Almost 1,000 flights come and 
go into and out of Las Vegas each 
day and McCarran International 
Airport connects directly to 132 
cities across America and around 
the world,” he said.

“Nowhere else will you find the 
amenities, service, convenience 
and value that our hotels and 
convention centers offer,” he 
added during the senate commit-
tee meeting last May 13.

Sen. Reid’s statement came as 
he discussed the importance of 
tourism to Nevada, as well as his 
efforts in Congress to boost tour-
ism around the country.

Nevada has been suffering 
from lackluster tourist visits 
since the start of the year, due to 
the sagging national and global 
economy. 

In Las Vegas alone, visitor vol-
ume dwindled by 8.7% from Jan-
uary to March this year, compared 

NV officials want more people to visit…
to the same period last year. Con-
vention attendance,meanwhile, 
dropped by almost 30% during 
the same period, data from the Las 
Vegas Conventions and Visitors 
Authority showed.

This has been a problem for 
Las Vegas residents who work in 
the hotel and casino industry that 
has been implementing persistent 
massive layoffs since last year. 

MGM Mirage, Nevada’s larg-
est employer, has reduced its 
full-time workforce by more than 
1,000 in Nevada over the past year, 
and Harrah’s Entertainment, the 
world’s largest gaming company, 
has laid off about 2,000 workers 
in the state since January.

“The recent decline in visitors 
to Nevada has unfortunately con-
tributed to the worst state budget 
shortfall in the state’s history,” 
Sen. Reid said during the May 13 
senate hearing.

For this reason, the local gov-
ernment in Nevada has been 
pushing for increased promotions 
for tourists and business conven-
tions alike. 

“Simply put, our state depends 
on visitors.  The more who come 

and enjoy our state, the better off 
is Nevada,” Sen. Reid added.

Nevada is also expected to im-
prove tourism performance with 
the appointment of veteran mar-
keting professional Dann Lewis as 
director of the Nevada Commis-
sion on Tourism (NCOT).

“With the present economic 
conditions, we urgently need 
more tourists to visit Nevada,” 
Governor Gibbons said in a state-
ment released May 12.

“I believe Mr. Lewis’ experi-
ence and ideas are key attributes 
that will help him bring effective 
leadership to the NCOT,” he 
added.

Lewis has been in the tourism 
and hospitality business for more 
than 40 years. Prior to being ap-
pointed NCOT director, he was 
did a research project for Maine 
Department of Transportation and 
made policy recommendations on 
tourism-related activities within 
the department. 

He was acting-Commissioner 
and Director of Tourism for the 
Maine Department of Economic 
and Community Development. 

As Director of Tourism of the 
New York State Department of 
Commerce, Lewis was one of the 
primary marketers for the famed 
“I Love New York” campaign.

“Nevada’s economy relies on 
tourism, and during this chal-
lenging economy, our hospitality 
industry will receive an immedi-
ate benefit from his knowledge 
and skills as we work together 
to attract more visitors and the 
revenue they generate,” NCOT 
chair Brian Krolicki also said in 
the statement. n


