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The time is now to toot your horn

MONETTE ADEVA IMAGLAYA

EN no one else will
blow your horn for
you, however, you

have to do it yourself. When
youre in business just trying
to survive during these chal-
lenging times, now seems to be
a good time as any to take the
initiative yourself. Particularly
when you are an entrepreneur-
ial immigrant growing a busi-
ness which is dependent on its
visibility to generate sales and
revenue for its survival, it is a
good idea to toot your horn to
attract the attention of potential
customers or, at the very least,
hold your current client base.
This is, perhaps, one exception
to the beatitude that the meek
shall inherit the earth.

Climb atop a hill, step on a
dais, rise above the crowd, toot
your horn, bang your drums and
grab their attention. The upside
of thinking outside of the box
when everyone else seems to be
pulling back, is that there is few-
er message competition and you
are more than likely to succeed
in calling attention to your prod-
uct or service. You will get that
all important “mind share” that

many big advertisers pay millions
of dollars just to grab.
Publicity and advertising go
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“Get someone else to blow your horn
and the sound will carry twice as far.”

hand in hand. Some claim that
the best advertising is publicity
because it is perceived to be ob-
jective and without vested inter-
est on the part of a third party en-
dorser. Often, publicity costs you
nearly nothing. Experts believe
that if your name is in the news,
then it builds awareness among
your intended targets about your
business. Some even claim that
publicity, whether good or bad, is
still publicity and gets your name
on top of the heap. However, bad
publicity can wreck a small im-
migrant enterprise. The big com-
panies can hire public relations
outfits that can do damage con-
trol but not a fledgling, two-bit
business that has barely taken off
the ground. It is far better to get
the positive kind of publicity that
will attract a horde of customers
beating down your doorstep.
Small businesses are some-
what intimidated by the pro-
cess of generating attention and
awareness of their product or
service through the media. Some
camera-shy ones of the shrinking
violet variety would rather die
than call attention to themselves
and the business. However, if you
want the business to succeed,
you must be the unabashed, even
shameless and brazen, number
one promoter of your product or
service. Yours may be the best
product or service around but if
no one knows about it, then your
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endeavor is unlikely to even take
off the ground.

To generate publicity, you
need something slightly differ-
ent to say about your product or
service. You must know which
of the various media reach your
intended target market and you
must package the message and
visuals in the acceptable format
and send it to the right person
within the media organization
and then you have to persistently
follow up to make sure that your
message is heard loud and clear.
You can do this periodically while
finetuning the message that you
want from time to time as your
business evolves and as you build
contacts that can help you build
awareness that gets people to buy
your product or service. The edi-
torial and the marketing depart-
ments of media companies are
separate in the big mainstream
media companies. However, you
should know that in some free
publications that depend solely
on advertising for their revenue,
you may be asked to advertise
first before you can get any ad-
vertorial or publicity for free or as
part of the advertising package.
See if this is something that can
work for you in the long run.

Publicity may come out as the
desired result if you submit some-
thing in writing in the format and
the language that media compa-
nies are schooled in or what is

commonly referred to as a press
release. You can hire a profes-
sional to do this for you on a reg-
ular basis, and if sustained over a
period of time, can establish your
niche in the market place as the
source for a particular product
or the number one provider of a
specific service.

Maintaining good public rela-
tions is not only for big compa-
nies that can afford to hire pro-
fessionals in the field. It is also for
small businesses who can gener-
ate the publicity that they need by
issuing periodic press releases,
a press kit or by sponsoring an
event that will call people’s atten-
tion to your product or service.

The internet has a resource
that you can tap into at www.free-
publicity.com which can give you
further information on publicity
and promotional tips.

Remember that this is one
aspect of the business that you
can, of course, pay someone to
do but no one can be as eloquent
or as passionate as you in tooting
your own horn. If you have a bit
of show business in your blood,
this can be right along your alley.
However, if you are petrified to
do this as a lot of people are, then
remove your personality from the
business image, get a profession-
al spokesperson or a mascot but
the important thing is to get the
business name and its products
or service out there.
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Nota Bene: To ask questions, send feedback
and requests as well as to inquire about
advertising in any or all of the 6 print editions
of Asian Journal in California, Nevada and New
York/New Jersey and/or advertising in the
Print Edition Online of Asian Journal, e-mail
monette.maglaya@asianjournalinc.com.
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Political empowerment is still a treasure that eludes us as a community here in America. While we are the
second largest Asian American community in the United States, we have yet to harvest the power that comes
from our numbers. The Voice of FilAmerica features elected and appointed officials — regardless of political
affiliation — in the different US states who are of Filipino ancestry. As your Filipino American community
newspaper, the Asian Journal recognizes the fact that we all have a responsibility towards bringing political
empowerment to fruition, especially for our future generations. It is our hope to have our voices heard all over

The life of Thel-
ma Garcia Buch-
holdt was one full
of “firsts”:

The first Asian
American elected |
to the Alaska State
Legislature (1974)

The first female
Filipino American
elected to a legis-
lature in the United
States (1974)

The founder of
the Boys and Girls
Clubs of Alaska
(1966)

The first female to be elected
President of the Filipino Com-
munity of Anchorage, Inc.
(1973)

The first Asian American
elected to serve as President of
the National Order of Women
Legislators (1980)

Founder of the Asian Alaskan
Cultural Center, the first cross-
cultural center of its kind in
Alaska (1980)

HELMA Garcia Buch-
I holdt was a Filipino
American community
activist, politician, teacher,
lawyer, historian, public speak-
er, and author. She was elected
to the Alaska House of Repre-
sentatives for four consecu-
tive terms, from 1974 through
1982. She was the author of the
book Filipinos in Alaska: 1788-
1958, which is now in its third
printing and available through
the Anchorage Museum of His-
tory and Art.

Thelma Jean Garcia was born
August 1, 1934, in the small fish-
ing village of Claveria, Cagayan
in the northern Philippines. She
was the first of six children born
to Eugenio Manalo Garcia and
Dionisia de Leon. Her father
was of mixed tribal heritage
including Aeta and Ibanag, and

Thelma Garcia Buchholdt
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her mother was
of Ilocano heri-
tage.

Her for-
mal education
began at the
Academy of St.
Josephin Clave-
ria, Cagayan.
She came to
the United
States in 1951,
graduated
from Mount St.
Mary’s College
in Los Angeles,
earning a Bachelor of Arts de-
gree in 1956, majoring in Biol-
ogy. In 1996 she was honored
by Mount St. Mary’s College as
“Alumna of the Year, Commu-
nity Service”.

She also enrolled in graduate
studies at a Las Vegas-based
extension of the University of
Nevada, which later became
the University of Nevada, Las
Vegas. There, Thelma met her
husband of 50 years, Jon Buch-
holdt. They were married June
14, 1957 and started a family.

Thelma taught elementary
school until the family moved
to Anchorage, Alaska in 1965.
Thelma was active in the An-
chorage community through
the March of Dimes and the
League of Women Voters, and
she helped found the Boys and
Girls Clubs of Alaska.

In the late 1960s, Thelma
became involved in politics as
a member of the Ad Hoc Com-
mittee of Young Democrats. In
1969, she was selected to attend
a conference “On the Future of
Alaska” held by the Brookings
Institution in Washington, D.C.
George McGovern named her
Alaska coordinator for his 1972
presidential campaign. She was
appointed to the Alaska State
Advisory Committee to the US
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Foreclosure: Do you
have a realistic plan
to keep your home?

MINDING
YOUR FINANCES

ATtry. RAYMOND BuLAON

LOT of homeowners
who are behind on their
ortgage payments are

askingme: Isitbettertolose your
house to foreclosure or file for
bankruptcy protection and try to
save it? What are the effects of
both on my credit? Will I be able
to buy another home again with
a foreclosure or bankruptcy on
my credit record? These are im-
portant questions to ask yourself
if you are in this situation. But
I think that the more important
question to ask is: What is the
most realistic option I have un-
der the circumstances and do |
have any contingency or back-
up plans if things don’t work out
as expected? In other words,
should you hope for the best but
still prepare for the worst? In
life, there are no guarantees.
The first thing you need to do is
to take a good, hard and long look
in the mirror and ask yourself if
you can really afford to keep your
home. Some people are simply
unrealistic about their situation
and so they end up making the
wrong decision. For example, a
couple came to me the other day
and told me that their home was
in foreclosure but that they were
“determined” to keep it no mat-
ter what happens. But look at the
facts: They are 5 months behind
on their mortgage payments and
property taxes. They need about
$25,000 just to get current. Their
mortgage payments alone every
month are $4,200. Their total net
income is about $6,000 monthly.
They have 2 car payments and
have credit card debts of about
$60,000. Their house has no
equity. When I asked them how
they were able to make their mort-
gage payments in the past when
they also had all these other huge
monthly expenses, they said that
the only reason they were able
to pay in the past was by using
their credit cards!!! And after the
credit cards got maxed out, they

simply started falling behind on
their mortgage payments. OK,
now you don’t have to be an at-
torney to know just by looking at
the facts that this couple could
not afford to keep this house from
the time they bought it if they had
to rely on using credit cards just
to be able to make the payments!
Does this make any sense?

Now, don’t get me wrong. Of
course, every situation is dif-
ferent. There are cases where
saving the home is not only pos-
sible but is advisable. Factors to
consider are income, availability
of options (bankruptcy and non-
bankruptcy alternatives), equity
in the property and how every-
thing fits in your total financial
picture and future goals. My sug-
gestion is to keep an open mind
and to consider all possibilities.
Being closed-minded creates
shortsightedness or an inability
to have a vision for the future. If
you are in foreclosure, you are no
doubt faced with some serious
decisions that you have to make.

Is your home an asset you or
simply a huge liability that you
are better off without? How can
you wipe the slate clean and start
over? Is filing bankruptcy neces-
sary or can it be avoided? Are
non-bankruptcy options such as
a loan modification, a forbear-
ance, a repayment plan, or a
short sale possible? If you don’t
know the answers, you may feel
very frustrated at the moment.
But frustration can be a good
thing if it propels you to take the
needed action to do something
about your situation. As a first
step, I suggest you consult with
an attorney who can advise you
regarding your rights and help
you implement a plan that works
for you. Remember that in fore-
closure, time is of the essence
and every day you waste without
taking action only makes your
situation worse.

For a free consultation, call
Toll-Free 1-866-477-7772. Let
us evaluate your situation and
recommend possible options. We
have offices in Glendale, Cerritos
and West Covina.

* % %
None of the information herein is intended to
give legal advice for any specific situation.
Atty. Ray Bulaon has successfully helped more
than 4,000 clients in finding solutions to their
debt problems. To schedule a free attorney
consultation, please call Ray Bulaon Law
Offices at TOLL FREE 1-866-477-7772).
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